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Establish a marketing plan. The next step will entail actually creating a plan of action.
Remember the old adage, “if you fail to plan, you plan to fail.” Your plan of action should
answer the question, “How do | reach potential buyers and sellers?” There are numerous
marketing options available to market your services to distressed homeowners and
buyers looking to purchase a short sale or REO property. To optimize success, |
recommend a combination of direct-mail, telemarketing, Internet marketing and
seminars.

According to real estate mentor Miguel Berger, “One should create a blog, reduce
traditional advertising by up to 90 percent and increase online advertising as much as
possible.” The Internet can be an affordable and highly effective marketing vehicle if
used correctly.

My current marketing plan includes direct-mail of postcards; a homebuyer's seminar,
“Foreclosure Buyer Boot Camp,” a lot of social networking, blogging and ezine; and
community events. (Check out Marki's brochure and postcard.)

Seminars are highly effective for marketing to potential clients. According to
NAR’s 2007 Profile of Homebuyers and Sellers, 57 percent of all buyers and 77 percent of
first-time homebuyers thought the benefit of the real estate agent during the purchase
process was that the agent helped buyers understand the process.

According to real estate instructor Doug Devitre, “REALTORS® must become educators,
presenters and fluent communicators in order to serve their buyer clientele. Buyer/seller
counseling sessions explain the process but are limited to one on one with the client.
Homebuyer seminars are better because they group like-minded consumers together to
understand the process.”

You can set up these seminars at your office, local park districts, community centers,
churches, trade organizations and so on. In addition, you could present online webinars
and teleconferences and archive your pre-recorded seminars on your Web site or blog.

Once you set up the seminar, you will want to post flyers around the community and to
advertise the event online, in local newspapers and radio, if your budget allows for it.
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Marki Lemons, ABR, ABRM, CRS, CRB, GREEN, SRES, has used her dynamic, professional
attitude and vast experience to become known as Chicago’s “Queen of Foreclosures.”
She can be reached at 888-205-4615 or mlemons@rubloff.com.

Upcoming Events!

. o
October 2009
14" Wednesday (8:45 at Wirt Loomis) Saginaw Valley Chapter

215t Wednesday (11:45 at Bay City County Club) Saginaw Valley Chapter

| mE=
November 2009
4" Wednesday (5:30 pm at to be announced) Saginaw Valley Chapter

115! Wednesday (8:45 at First State Bank) Saginaw Valley Chapter




Sponsored in part by

e
Ca® Independent Bank
y A N

-~

Enhance your wine knowledge and
have the oppertunity to sample
several wines while you network with
friends and colleagues from around
the state. $10.00 per person includes
various samplings from over 30

selections as well as light

hors d'eeuvres. This reception is open
to ALL convention attendees. It is
encouraged that you purchase your

ticket online through the MAR website

REALTORS when registering for the convention.

WCR Wines of Traverse Reception

October 6, 2009

= 7:00-9:00 p.m.

g “The Wine Shoppe”
$10.00 per person

Hosted by

AN

Traverse Resort. Tickets will be available at the doorlP"
Questions: Contact Robyn Walker robynwalker@chartermi.net



Women s Council %

Saginaw valley Chapter’s 13’C“ Avwwuzt Holiday wreath Raffle 2009

September 21, 2009

With the Christmas Season fast approaching, the Women'’s Council of Realtors - Saginaw Valley Chapter
would like to invite you to participate in our 13" Annual Wreath Raffle on Wednesday, November 4, 2009
at the Horizons Conference Center, 5:30 pm to 8:30 pm with drawing held at 7:00 pm. Hors D oeuvres and
a Cash bar will be available. Admission will be $15.00 before October 23 and $20.00 after October 23.

In addition to providing the Great Lakes Bay Region with an elegant holiday, a portion of the proceeds will
be donated to Hidden Harvest and READ Association of Saginaw County. Hidden Harvest strives to
alleviate hunger and end food waste in the Bay, Midland and Saginaw region by providing a safe and
coordinated system of rescuing surplus food and redistributing it to feed people in need. The READ
Association’s mission is to help local students improve their reading skills and discover the joys of reading.

Art Lewis and Sue Smith from WSGW's “Listen to the Mrs.” will be our emcees.

We will be selling raffle tickets for over 30 wreaths, trees, centerpieces, and swags that have been decorated
and sponsored by various businesses and members in our community. Raffle tickets will be available for 6
for $5.00 or $1.00 each the night of the even. Along with the above items, we will also have a silent auction
for baskets that have been graciously donated by Realtors.

In order to make this event a complete success we need your help. There are 3 attachments for a chance to be
involved in this worthwhile project: Sponsorship; donation of a wreath, tree, or centerpiece, or swag; and the
Broker Challenge.

The Women'’s Council of Realtors - Saginaw Chapter would like to thank you for your support.

Sincerely,

Marcie Kennedy
Wreath Raffle Chairperson
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Saginaw valley Chapter’s 13’C'" Avwwuzt Holiday wreath Raffle

Major Bvent Sponsor - $500.00
Your name will be given recognition in publicity promotions and in the Wreath Raffle Program. Along with 10
adwlssion tickets.

Dlamond Sponsor - $200.00
Your name will be given recognition tn publicity promotions and in the Wreath Raffle Program. Along with 5
ndmission tickets.

Gold star Sponsor $200.00
Your name will be given recognition tn publicity promotions and in the Wreath Raffle Program. Along with 2

admission tickets

Silver ®Bell Sponsor $100.00
Your name will be given recogunition in publicity promotions and in the Wreath Raffle Program.

COMMITMENT DUE BY OCTOBER 16, 2009

Major Bvent Sponsor - $500.00

Dlamond Sponsor - $£300.00

Gold star sponsor - £200.00

Stlver Bell Sponsor - $100.00

Red Ribbon Sponsor - $50.00

MaRke Checks Payable to WCR - Saginaw Chapter
Mail to:
United Flnanciaol Credit LUnlon
Attn: Mareie Kennedy
PO BoX 64320
Saginaw, Ml 42608

For more information please contact Amy Lou Gage at (989) 989-892-2828 or
Sponsor’'s Name should appear as follows:

Nawme:

Contact Person:

Address:

Contact Phone Nunber/ematl Address:
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saginaw valley Chapter’s 13“ AkumL Holiday wreath Raffle

wWreath, Tree, Swag, or Centerpiece Donation

COVWPH V\/B:

Nawme:

Adodress:

Phone/eEmatl Address:

How the name should be displayed for the donation:

Circle One:

WREATH TREE SWAG CENTERPIECE
Please attach name/business card to Wreath for display.

Commitment Bate: Friday, October 16, 2009

Drop Off Deadline: Friday, October 20, 2009

Drop Off Locations: (ndependent Bank, 200 washington st., Bay City, Ml 48708
ndependent Bank, 2601 State St., saginaw, Ml 48602

f you have any questions plense contact Tervl Huebner at 989-752-058% or
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Saginaw valley Chapter’s 13“4 Annual HoLwla Y Wreath Raffle
2009 BROKER CHALLENGE

owce again, the challenge is onl!

WCR s challenging all Saginaw Board of Realtors” ano Bay County Realtor Association” offices to
ereate o holiday or themed basket that will be vaffled off the night of our 12% Annual Holiday wreath

raffle.

10% of all basket revenue will go to RPAC 2.
The Board/Association that contributes the greatest number of baskets will recelve a matehing donation
to RPAC 2 on thelr behalf from the Women's Council of Realtors. Your commitment is due by Friday,
October 16, 2009.
Bvent Date: Wednesday, November 4, 2009
Thme: 5:20 pm to €:20 pm
Place: Horizons Conference Center, 6200 State St., Saginaw, Ml

Drop Off Deadline: FY/LO[MM, October 20, 2009

Drop Off Locations: (ndependent Bank, 200 washington St., Bay City, Ml 48708
ndependent Bank, 2601 State St., saginaw, Ml 48602

For more information contact:

Saglnaw - Marge Paron 9€9-792-2200
Bay County - Amy Low Gage 989-892-282€

Yes, we would Like to accept the Challenge:

BroRer Name:

Cowntact Persown:

Contact Phone Number/Email Address:







